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Gain the Strategic Advantage Ag e n d a

e The New Wireless World

e Current Wireless Usage

e What will be Wireless’ Killer App?
e Which standards will prevail?

e Will devices continue to proliferate and
differentiate, or will they converge?

e What iIs the current state of the Bluetooth
standard and how will it evolve Iin the next six to
nine months?

e What information provisioning platform to
select?
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e Rapidly proliferating devices, everything from
phones and PDAs to embedded pavement
cameras
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~~=eemes The New Wireless World

UK-based Astucia is working on Hazlight, an
embeddable, solar powered, wireless lane
marker light

Marker can analyze road conditions, change
color

Can indicate if speed or following distance is
unsafe

Uses infrared signaling between devices

Future: camera capabilities, wireless traffic
control
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Live In Three Worlds

e Proliferation of devices, methods of
access, and user interfaces will force
developers to think differently about
application development
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s S vt The Wired Web

e Users are immobile

e Delay for connection: PC boot-up &
dialup

e A non-urgent, surfing experience

e \Web applications designed for a PC with
a 56k modem and 800x600 display

e Session duration is more than 30 minutes

: Source: Brience, Inc.
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—msmnem The Wireless Web

e Users are mobile and not always connected

e Greater sense of urgency

e Require minimal connection startup and latency
e Bandwidth challenges — often <19.2Kbps

e Ul limitations

e Simple, transactional applications preferred

e Wide variety of display characteristics

e Session duration is less than one minute

: Source: Brience, Inc.
© copyright 2002, Stratvantage Consulting, LLC




SLri ntage

~~====The Volce-Controlled Web

e Users may be mobile
 No expensive device or software needed

e One-dimensional interface (time): no
Information persistence makes dialog design a
challenge

e Wide variance in individual preference regarding
directed vs. natural language interface &

 Interface suited to transactions rather »
than surfing - % -

e Session duration iIs several minutes

Source: Brlenlce Inc.
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e Cisco/Sage Research:

— Hours saved by WLAN use ranged from one
to 15 hours per user, per week, with an
average time savings of eight hours per user,
per week

— One utilities company employing 270 WLAN
users estimated it saved an average of
$50,200 in employee hours each month
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of This Presentation

e To receive more of this presentation, or
to engage Mike Ellsworth to present at
your event, please contact us at:

Thank you
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—=siowen \NNat 1S Stratvantage?

e Stratvantage Consulting helps executives
make better decisions about emerging
technologies like
— Wireless
— eBusiness
— Security and Privacy

e |If you are struggling with fast moving
technologies, don’t make a costly,
uninformed decision. Stratvantage
Consulting can help you gain a
sustainable competitive advantage using
new technologies.
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Gain the Strategic Advaniage T h a n k YO u !

Mike Ellsworth
Stratvantage Consulting, LLC

Emerging technology strategy and digital marketing

mellsworth@Stratvantage.com
www.Stratvantage.com

Receive free emerging
technology news and
commentary with the
Stratvantage News Summary
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